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OUR STARTING POINT



We have been tasked with delivering a refeshed campaign for AURICAL

There are some key considerations we agree on:

• The overall direction is less about positioning this as a major reinvention but more 

about leaning into Aurical’s status as a trusted gold standard in the industry. 

• The updates are intentionally evolutionary rather than revolutionary, (guided 

workflows, refreshed/rebranded software, extra-long probes, updated design/color) 

• The strongest and most credible story is that Aurical already performs exceptionally 

well and has earned clinician trust over many years.

• The core message is we have carefully modernized and refined the experience 

without compromising the reliability, workflow familiarity, and clinical confidence that 

made Aurical the benchmark in the first place. 

WHAT YOU TOLD US



WHAT YOU TOLD US

You delivered some superb background information 

on personas and the strategic narrative 



Strategic Narrative from you: 

The core story is that hearing care is entering a 

period of significant transformation driven by:

• Increasing clinical complexity

• Workforce and onboarding challenges 

• Greater demand for efficiency 

• Connectivity and data-driven workflows 

• Emerging automation and AI technologies 

Rather than focusing solely on verification hardware, 

Aurical is evolving into a platform that helps clinicians 

and organizations adapt to these changes over time.

WHAT YOU TOLD US



Strategic Narrative from you: 

Recommended Positioning

Aurical is built on an evolving platform designed to support the future of 

hearing care—including advances in clinical workflows, connectivity, 

automation, and emerging AI technologies.

WHAT YOU TOLD US



Strategic Narrative from you: 

Messaging: What we want customers to believe

Today: Aurical helps clinics:

• Deliver more consistent care 

• Improve fitting confidence 

• Accelerate onboarding 

• Reduce workflow complexity 

• Support evidence-based best practices 

WHAT YOU TOLD US

Tomorrow: Aurical provides a 

foundation that can continue 

evolving as hearing care evolves. 

The emphasis is:

• Adaptability 

• Future-readiness 

• Continuous innovation 

• Long-term value 

We want a human-led technology story, not one framed around:

AI capabilities, AI diagnostics , AI-powered features 



Our concepts to frame Aurical should:

- Bring the Aurical universe into the contemporary world

- Look modern, energetic and refined (high end)

- Not focus so much on the ‘NEW’ but the updates do deliver tangible

benefits so are part of the story

- Also reflect the Otometrics (and Natus Sensory) brand story

OUR CONCLUSION



CONCEPTS



Please note:

- The following directions are ideas on how the campaign 
could look and how the message can be conveyed.

- The words and visuals not final artwork. They are designed 
to demonstrate how each direction could be executed.

- The visuals are formatted for the PPT slides – 
and not representative of a concrete deliverable

 



We have decided to look at concepts first – rather than the granular 

messaging framework. Because:

• It gives us a a more contextual idea of how each direction could look 

• We can work the story into the messaging once we agree on the direction

• It moves the project forward quickly and effectively 

• Creates more energy – helps get buy in at an early stage

CONCEPTS 



CONCEPT #1



CENTRE OF ATTENTION

CONCEPT #1:

The patient is literally the centre of attention in the clinical encounter. When the technology Is 

right, you get the time to give the patient the attention they deserve – leading to improved 

treatments, and better outcomes. 

‘Centre of Attention’ is a story about focus. Starting with the patient, we shift our focus 

depending on the part of the story we are telling, but each time we make a shift – the other key 

elements – Patient, HCP, and the Aurical, are always present to complete the picture.









PILLAR 3 business

Headline
Associate Your Practice With a Standard That Keeps Rising.
Sub-headline
Choosing technology that redefines its own benchmark tells patients — and peers — exactly 
what kind of practice you run.
Proof line
In a crowded market, the practices that stand apart are the ones whose standards never 
stood still.



PILLAR 4 future proof

Headline
The Definition Keeps Changing. That's the Point.
Sub-headline
This platform wasn't built to reach perfection and stop. It was built to keep redefining what 
perfection means for every patient, in every clinic, at every stage.
Proof line
What the industry calls the standard today, this platform was already moving beyond 
yesterday.





CONCEPT #2



COMMITMENT

CONCEPT #2:

Aurical isn't just a product with longevity. It's the result of an unbroken 

commitment — to the patient, to the HCPs, to never accepting "good enough." 

Every refinement is evidence of that commitment, not a reaction to competition.

‘Commitment’ reflects not just where Aurical is today, but where it’s going, it taps into 

why Aurical set the benchmark, but also our brand ethic, delivering confidence in 

every sense – for patients and HCPs alike.









PILLAR 3 business

Headline
Associate Your Practice With a Standard That Keeps Rising.
Sub-headline
Choosing technology that redefines its own benchmark tells patients — and peers — exactly 
what kind of practice you run.
Proof line
In a crowded market, the practices that stand apart are the ones whose standards never 
stood still.





CONCEPT #3



COMMITMENT #2

CONCEPT #3:

We felt the commitment story evokes everything we want to communicate about Aurical.

There’s a million ways it could be executed, so we wanted to explore a second direction 

using this as the starting point.















AURICAL DIGITAL BROCHURE
WIREFRAME



AURICAL e-brochure wireframe



AURICAL e-brochure wireframe



AURICAL e-brochure wireframe



AURICAL e-brochure wireframe



AURICAL e-brochure wireframe



NEXT STEPS



After we receive your feedback we will:

• Refine a singluar direction

• Show how it can look in the e-book and printed 4pp brochure

• Refine the messaging framework so it supports the chosen direction

• Define the wireframe content

NEXT STEPS



THANK YOU
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